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Golden Boy Partners with Social Media Innovator PeeqSee 

PeeqSee’s social engagement tool will be used extensively to boost online presence of 
 Golden Boy’s Boxers 

 
 
Los Angeles, CA – 10 August, 2015 – Golden Boy Promotions LLC, the leading boxing promoter with a 
roster of more than 60 prominent boxers, and Peeqsee, Inc., the developer of a social media platform 
focused on engagement, today announced that they have signed a major strategic partnership that will 
enhance Golden Boy’s online presence using PeeqSee’s innovative platform and tools.   
 
“We are fully committed to offering our fans access to unique and original content, and social media is a 
huge vehicle for delivering the content”, said Golden Boy CEO and Chairman Oscar De La Hoya.  “PeeqSee 
offers fans a new and exciting way to experience the sport, and we can’t wait to start deploying these tools 
to help promote our events and boxers.” 
 
“Boxing is a highly visual and action-oriented sport that offers many opportunities for PeeqSee to make a 
difference.  We are delighted with Golden Boy’s interest, and we can’t wait to help them take fan engagement to 
new heights,” PeeqSee’s CEO Vacit Arat said. 
 
Arat contrasted the App to the traditional photo-based social apps:  “Most apps out there offer the same user 
experience: You take a photo or a video, dress it up a little, maybe add a comment, and share it.  It then shows up 
in your followers’ feeds in all its glory. There is no opportunity to inject an element of allure, anticipation or 
surprise; the photo is already right in front of them. And there is no interaction with the photo itself – they just 
get to look at it”. 
 
“PeeqSee has a remarkably simple solution that draws people to interact with the posts”, said Ed Celis, PeeqSee’s 
Director of Business Development.  “Each post – called a peeqsee – consists of a photo with small overlays 
masking parts of it.  The viewer has to touch the overlays to reveal what’s underneath: the peeqsee either opens 
instantly, or a message is sent to the creator of the peeqsee to get special permission.  And if the overlay is 
shaped like an arrow, it takes the viewer to another photo or video to continue the story started on the first 
photo”.   Celis added: “The viewers are teased and compelled to interact with the post - to satisfy a curiosity, to 
get entertained, or to be rewarded with a prize, etc.  The result is a deeper and stickier engagement between the 
sender and the viewer”. 
 
“PeeqSee is a powerful tool to help us stand out in the crowd”, noted Scott Tetreault, Golden Boy’s VP, 
Digital Marketing and Branded Entertainment.  “We will deploy it in multiple ways - from event 
announcements to distributing content, running prize competitions, not to mention engaging with our fans 
in social media better than ever”.   
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As part of the partnership, Golden Boy will gain equity in PeeqSee, and  De La Hoya will join PeeqSee’s Board of 
Advisors.   
 
About Golden Boy Promotions 
Los Angeles-based Golden Boy Promotions was established in 2002 by Oscar de la Hoya, the first Hispanic to 
own a national boxing promotional company.  In 2007, in its fifth year of promoting, Golden Boy Promotions 
set a record by selling over 2.5 million in pay-per-view homes in a single night.  Also in 2007, Golden Boy 
Promotions established the record for highest grossing pay-per-view homes in a single year with more than 
4 million total.  Golden Boy Promotions is one of boxing’s most active and respected promoters, presenting 
shows in packed venues around the United States on networks such as HBO, HBO Latino, TeleFutura, 
SHOWTIME, Versus and ESPN. 
 
About PeeqSee, Inc. 
PeeqSee, Inc. is a developer of a unique social media platform designed for boosting engagement between 
users as well as between brands and their customers.  It is a fresh new way to communicate through 
images in an interactive, engaging and entertaining context.  The company’s products include mobile apps 
(iOS™ platform available now; Android to follow late 2015) and partner portals where brands can manage 
their posts on the app and the related analytics.  PeeqSee was incorporated in August 2014 and is 
headquartered in Los Angeles.  The PeeqSee app can be downloaded here:  
 
 
For More Information, please contact: 

Scott Tetreault      Ed Celis  
VP, Digital Marketing and Branded Entertainment Director Business Development 
Golden Boy Promotions LLC    PeeqSee, Inc. 
scott@goldenboypromotions.com   ed@peeqsee.com 
+1 (562) 900-8510     +1 (415) 902-9987 
http://www.goldenboypromotions.com/    http://peeqsee.com  
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Figure 1  An example of a photo turned into a simple poll to engage users.  The overlays disappear when 

the user touches them, revealing what’s underneath.  The app reports back who touched which 
overlay. 

 
 
Embed code for this peeqsee: 

<iframe width="500" height="600"  src="http://peeqsee.com/embed/383886" 
seamless="seamless" frameBorder="0" ></iframe> 

  

http://peeqsee.com/embed/383886
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Figure 2  An example of a photo turned into a peeqsee with an overlay for hiding part of the image,  

and an arrow to take the user to a different photo or video - or any web location. 
 
 
Embed code for this peeqsee: 

<iframe width="500" height="600"  src="http://peeqsee.com/embed/226528" 
seamless="seamless" frameBorder="0" ></iframe> 


